[image: image1.wmf]
EUROPEAN COMMISSION 

DIRECTORATE GENERAL

ECONOMIC AND FINANCIAL AFFAIRS 




Monthly monitoring 

Preparation for the changeover to the euro

Eurogroup, 3 December 2001

This scoreboard includes a summary note together with Annexes
N° 11

28 November, 2001

The preparations for the changeover to the euro

Initiatives in Communication campaigns are now fully comprehensive of all major target groups and seem to be yielding far-reaching results. Indeed, the overall level of awareness around the euro shows significant progress and fears concerning the risks of abuses and cheating have diminished for the first time. Preparations by SME are slowly improving. Frontloading and sub-frontloading have started in the majority of Member States and there are information initiatives to promote sub-frontloading among retailers. Some Member States are surveying application of commercial agreements and dual display of prices.

Since the 5 November Eurogroup meeting, the following information has become available.
1) Awareness of the general public 

The October eurobarometer results on awareness around the euro reveals an overall improvement in the information level of the general public. On average the public feels increasingly well informed. Knowledge of the introduction date continues to rise and is at its highest level ever. Results on the identification of the dual circulation period are less evident but nonetheless improving. Knowledge of the value of euro also improves steadily. The fear of abuses and cheating during changeover decreases for the first time, after a year and half of consecutive hikes, though it remains high. An increasing majority feels the euro will contribute to the stability of prices.

A more complete overview of the eurobarometer results and of some national surveys’ results is available in Annex I.

2) Information and communication
In Belgium, a folder of information on notes and coins has been distributed to the general public. The federal government will launch a series of TV spots to promote the learning of a new range of values in euro, as well as to remind the public the advantages of the euro. In Greece, the Bank of Greece organised, in Athens, a Euro Information conference. A pilot communication programme is now taking place in a remote and mountainous area, Arcadia. In France, a new communication campaign, in the press, began on 19 November. The Ministry of Economy and Finance has begun distributing 1,3 million electronic converters especially made for vulnerable persons. In Ireland, a 24-page Handbook on the euro changeover was sent to every household, by the Euro Changeover Board of Ireland (ECBI). Distribution of an electronic converter to every household in the State commenced in mid November with a voice activated converter made available for blind people. The Central Bank of Ireland circulated an ECB brochure about the euro notes and coins to every household in the country. The Central Bank also commenced a further campaign to promote the release of hoarded coins.

In the Netherlands, the public will receive at the beginning of December an information brochure with a voucher for the free euro kit that can be collected from 14 December. In Luxembourg, the television and radio communication campaign under the theme “new scale of values” will continue until mid-December 2001. In mid-November, the Ministry of Finance distributed a newsletter to every household in Luxembourg containing general information and practical advice on the conversion. In Portugal, the Euro National Commission will maintain its campaign on television channels until 31 December. On the radio, the 3 channels and affiliates of the national public station (Rádio Difusão Portuguesa) will continue broadcasting the campaign until the end of 2002.

The initiatives on communication are extensively illustrated in Annex II.

3) Preparations of enterprises and the banking sector
According to the Eurobarometer survey on SME preparation, published by the Commission in October preparations are finally, albeit slowly, improving.

In Belgium, the frontloading of banknotes has started at mid-November with additional security. The "Piggy bank" operation for collecting national coins has been extended. In Germany, the frontloading volume and its timing are in line with expectations. In Greece, retailers and especially supermarkets are training their staff and informing customers about the euro.

In Spain, thanks to an agreement between the national authorities and the banking sector retailers will not be debited for sub-frontloaded cash earlier than 15 January 2001. In France, at the beginning of November, a national survey showed a sharp increase in the euro preparations of SMEs. In Ireland, distribution of the Retail Training Kit produced by the Forfas EMU Business Awareness Campaign has been completed. Work is also underway on a final mailout for retailers on issues related to the changeover and aimed at promoting sub-frontloading among them. In Luxembourg, the retailers’ organisations organised seminars focused on the security features of the euro banknotes and coins. Promotion of the Euro-Charta will continue until the end of the year, in order to increase the number of professionals joining the agreement and their level of awareness in applying the correct conversion rate.

In the Netherlands, 125 million euro banknotes (more than 25% of the frontloading) and 200 million euro coins (about 15% of the frontloading) have been frontloaded. Smaller retailers, who will get coins via the temporary euro delivery service, had to order euro cash before 1 November, for delivery between 27-29 December. After a slow start, orders have increased. According to a survey, training is taking place on a massive scale in order to be ready before sales peak in December. Most suppliers of POS-terminals expect to finalise the adaptation of POS-terminals by the beginning of December. The adapted POS-terminals will automatically switch from guilder to euro on 1 January at 0.00 hours. In Austria, at the beginning of November almost 80% of the whole frontloading volume, around 10,2 billion euro, had been distributed to the banking sector. In Portugal, a major initiative involving small retailers and representatives of restaurants will take place in December. It will be carried out through seminars and training sessions and will involve visits to over 20 000 visits to commercial sites.

Initiatives aimed at the private sector are described fully in Annex III.

4) Preparations of consumers and particular groups– dual display of prices
In Greece, the National Social Security Organisation has sent a brochure to the pensioners containing practical information about the circulation of euro banknotes and coins and the payments in euro. In France, use of dual display of prices had increased by the end of October. In Ireland, fieldwork on a major countrywide survey, to check compliance by subscribers with the commitments under the National Code and approved sectoral codes, has been completed and results will be published by end November. Training and familiarisation events continue to be held by organisations representing people with special needs. An adult literacy series on national TV will shortly feature a euro programme; such a programme has already run on national radio.

In Italy a day (16 November) was dedicated to euro training and information aimed at vulnerable people in co-ordination with specific associations of disabled and mentally retarded people. In January, 16 million euro converters will be distributed to households. In Luxembourg, the euro unit of the Ministry of Finance is offering conferences, along with sessions, for the training of specialised trainers for vulnerable people. In the Netherlands, the parties that signed the dual display of prices agreement have recently examined observance levels. Results are encouraging. Dual display of prices is now applied by 85% of the retailers and its use is expected to rise. Special information material has been prepared for minorities operating in the small retail sector. In Portugal, dual display is mandatory as of 10 October. The General Inspection of Economic Activities (IGAE) has carried out general controls twice, in October and November. The two round of controls showed a significant improvement in terms of implementing the use of dual display of prices and correct conversion rates.
More details on these initiatives can be found in Annex IV.

5) Preparations of public administrations - legislation
In Greece, a survey reflecting the recent progress of the Public Administration to the euro changeover is currently being completed. A number of Ministerial decisions regulating rounding of public accounts as well as other relevant issues have been recently issued. A number of seminars are in progress to provide information on the euro changeover to civil servants and local authorities.

In France, as of December, all State pensions will be paid in euro. Euro preparations of all local authorities are intensifying rapidly. Laurent Fabius, Economy and Finance Minister, gave a mobilisation speech on euro at the annual conference of the Association of Mayors of France (counting 36 000 members).

In Ireland, an amendment to the Criminal Justice (Theft and Fraud Offences) Bill will oblige credit institutions and other cash handlers to retain and hand over to the authorities all counterfeit banknotes and coins received by them, in accordance with Council Regulation (EC) No. 1338/2001 of 28 June 2001.

In Austria, all relevant legislation has been adopted. The technical preparations are nearly completed. The majority of IT-applications and almost 95% of the public sector accounting system have already been converted.

6) Other salient features

Use of the euro: Data for the third quarter indicate that in some Member States use of the euro in relations with public administrations is increasing substantially in the case of both VAT returns and customs declarations. For example, in five participating countries more than 25% of customs declarations are now in euro. National payments made by firms in euro have doubled in volume terms (from 7.8% to 15.1%). Nearly 40% of international payments are in euro (48% in value terms). In most participating countries, the number of firms keeping their records in euro is edging up. The proportion of euro accounts is rising significantly (from 8% to 20.3%), with the situation varying a great deal from one country to another (ranging from 0.6% in Ireland to 63% in France). Payments in euro by individuals have risen fivefold from 1.9% to 10.1% in volume terms (from 8.8% to 15.1% in value terms). The proportion of private individuals' euro accounts is also growing in spectacular fashion (from 3.2% to 26%), the highest figure of 69.9% being reported in France, where the early changeover of accounts is well under way. An average of slightly more than 84% of electronic payment terminals managed by banks are now technically able to accept euro operations (the proportion ranges from 0% in the Netherlands, Ireland and Austria to 100% in Belgium).

ANNEX I

Awareness of the general public 

The October eurobarometer results on awareness around the euro reveals an overall improvement in the information level of the general public. On average the public feels increasingly well informed with the index settling at 58, compared to 55 in the September results. Knowledge of the introduction date continues to increase and is now 83.9%, its highest level ever. In all countries at least 70% of the population can identify the 1st of January as the introduction date. Results on the identification of the dual circulation period are less evident but nonetheless improving. In October, 29.8% were able to identify the period of dual circulation against a previous 25%. Knowledge of the value of euro also improves steadily. Currently 63.6% can give the exact value against 59% in the previous survey.

The fear of abuses and cheating during changeover decrease for the first time after a year and half of consecutive hikes (the index settles at 64 against 67 in September) though it remains high. An increasing majority, 61.4%, feels the euro will contribute to the stability of prices.

In Italy, the October results of a monthly survey show that 50% of the population knew the exact value of the euro, against 44% in September, if we consider the exact value results (results show an improvement from 73% to 76% if we consider a 5% approximation). The knowledge of the introduction day increased from 86% to 91%. While 61% can identify the period of dual circulation (46% in September), the majority of people believe that both banknotes and coins will be the same in all the countries (i.e. less than 22% of people know that coins will have a national side).

In Portugal, 95% of the citizens are aware that the euro will be introduced in January, whilst 54% know the duration of the dual circulation period. The approximate value of the conversion rate of the euro (200 PTE) is known by 89% of the citizens, against the 83% registered in the former survey. Despite of the progress of those indicators, the percentage of enquiries that consider themselves “well” or “very well” informed remained in 55%.

ANNEX II

Information and communication

In Belgium, a folder of information on banknotes and coins has been distributed to the general public in November. As of November, the federal government launched a series of TV spots to promote the learning of a new range of values in euro, as well as to remind the public of the advantages of the euro. Additional information on the national changeover plan was published in national newspapers and magazines at the end of November.

In Greece, in the framework of EUROCAMPAIGN, the Bank of Greece organised in Athens a Euro Information conference. It was attended by Mr W. Duisenberg, President of the ECB, Mr Papadimos, Governor of the Bank of Greece and Mr Papantoniou Minister of National Economy. Presidents of several commercial banks in Greece also attended. A pilot communication programme is now taking place in a remote and mountainous area, Arcadia. Postmen and elementary school teachers are trained to inform the inhabitants of the area on use of the euro. The Euro Truck started its tour around the country and it will visit 45 cities. Leaflets and brochures with detailed information are distributed to the citizens. Other mobile units are ready to start tours around the islands and other areas where the Euro Truck will not reach.

In France, a new communication campaign began, in the press, on 19 November. It focuses on the « sense of euro » (12 countries stronger together). In December, another campaign will insist on the free telephone number available for information about euro changeover. The Ministry of Economy and Finance has begun to distribute 1,3 million electronic converters especially made for vulnerable persons ; out of which 100 000 are vocally equipped for blind or visually disabled persons.

In Ireland, a 24-page Handbook on the euro changeover was sent to every household, during October, by the Euro Changeover Board of Ireland (ECBI). In addition to English and Irish versions, the Handbook is also available on cassette tape and is on the ECBI website www.euro.ie. Intensive advertising continues, aimed not only at promoting specific messages but also at reminding the public that they have received a Euro Handbook and should read it in order to prepare themselves for the changeover: the message is “The change is in your pocket, the facts are in your Euro Handbook”. As well as TV ads showing the value of the euro in IR£ terms, a series of TV question-and-answer advertisements are being screened during ad breaks, the question at the beginning of the ad break and the answer at the end. A series of three radio ads on the theme of “euro your neighbour” - i.e. read your Euro Handbook and then tell your family and friends about the euro - was aired during November.  Newspaper ads giving the value of the euro in IR£ terms continued in November. Distribution of an electronic converter to every household in the State commenced in mid November with a voice activated converter made available for blind people. Information posters are being placed at the main airports, and ferry ports have also been contacted. An exhibition on the euro in the European Commission/European Parliament offices in Dublin is ongoing. The Central Bank of Ireland circulated an ECB brochure about the euro banknotes and coins to every household in the country in October/November. The Central Bank also commenced a further campaign to promote the release of hoarded coin; this was accompanied by TV advertising to the same end from the ECBI. Charities are also running campaigns for this purpose. The Central Bank has distributed over 100,000 posters of the euro banknotes and coins to schools; these posters have also been issued to Post Offices, Credit Unions, banks etc. Training of trainers on the security features of the banknotes continued.

In the Netherlands, a mass information campaign is focusing on the forthcoming “savings weeks” of commercial banks. In the coming weeks the public will be informed about the free eurokit that can be collected from 14 December. For this purpose, the public will receive at the beginning of December an information brochure with a voucher for the free euro kit.

In Luxembourg, the television and radio communication campaign under the theme “new scale of values” started at the end of September 2001 by the Government will continue until mid-December 2001. The spots show different euro prices linked to certain products. In mid-November 2001, the Ministry of Finance distributed a newsletter (in French and in German) to every household in Luxembourg containing general information and practical advice on the conversion. A Portuguese translation has also been made available. Letters attached to the pay slips of December 2001 and January 2002 of all civil servants provide information about the conversion of wages.

In Portugal, the Euro National Commission will maintain its campaign on the four television channels until 31 December. On the radio, the 3 channels and affiliates of the national public station (Rádio Difusão Portuguesa) will continue broadcasting the campaign until the end of 2002, while 40 programmes named “Euro, the right answer” will be transmitted in about 120 regional stations. There are also three additional campaigns, taking place in public transports stations, ticket selling places and the transportation means, post stations with posters and leaflets and gas stations. The partnerships with several institutions like the Catholic Church and the Youth institute, for example, were reinforced. The Euro Commission distributed in November a leaflet to every household containing general information and practical advice on the use of the euro. 3 000 information seminars will be held until the end of December. They will be organised by the Euro Commission in collaboration with consumers’ associations, local development associations and social solidarity institutions.

In Austria, the information campaign still follows three approaches: the Euro train, which has already stopped in 40 stations. Secondly TV spots at prime time regarding general information about the Euro and the collection of hoarded coins. And finally the publishing and distribution of leaflets and brochures for each target group.

ANNEX III

Preparations of enterprises and the banking sector

According to the Eurobarometer survey on SME preparation, published by the Commission in October, 43% of those polled feel they are already prepared for the changeover, against 23% in the previous survey published in August. Significantly, 72% have outlined an action plan, up from 61% in August. While almost all of them, 91%, expect to be invoicing in euro by 1 January, only 78% think they will be able to conduct all their transactions in euro by that date. Nonetheless, this is a modest improvement from the previous survey (in August 86% expected to do all invoicing in euro by 1 January and 77% to be “eurocompatible” by that date).

In Belgium, the frontloading of banknotes has started in mid-November with additional security. The 
sub-frontloading for retailers will begin on 1 December. The "Piggy bank" operation for collecting national coins has been extended from 15 November to, at least, 15 December.

In Germany, the frontloading volume and its timing are in line with expectations.
In Greece, retailers and especially supermarkets are training their staff and informing customers about the euro. The Federation of Greek industries organised a one day seminar, in order to inform the entrepreneurs on the recent progress of changeover to the euro. Experts from Public Administrations and Banks participated in specific seminars.

In Spain, thanks to an agreement between the national authorities and the banking sector retailers will not be debited for sub-frontloaded cash earlier than 15 January 200. In addition, 1000 bank branches will remain open on 1 January, between 11 a.m. and 2 p.m. for changeover business.

In France, at the end of October, 40 % of VAT was paid in euro. At the beginning of November, a national survey showed a sharp increase in the euro preparations of SMEs. 93 % (up from 81 % in September) of enterprises, employing between 1 and 499 people, had begun or finished their preparations for the euro changeover. Enterprises with no employees stand at 80 % (up from 58 % in September). 

In Ireland, distribution of the Retail Training Kit produced by the Forfas EMU Business Awareness Campaign has been completed. Over 45,000 copies of the Kit have now been distributed to retailers throughout the country. The Forfas Campaign is also producing a pack for taxi drivers to include specific information on the changeover, as well as a ready reckoner and a euro converter. Work is also underway on a final mailout for retailers on issues related to the changeover. This mailout will promote sub-frontloading among retailers and will also include a brochure showing the national faces of the euro coins of all 12 euro Member States, information on the security features on the euro banknotes and guidelines on retailer security.

In Luxembourg, the retailers’ organisations offered seminars, in October and November 2001, focused on the security features of the euro banknotes and coins. Attendance was very high. On the organisations’ initiative, the re-launch of the Euro-Charta will continue until the end of the year, in order to increase the number of professionals joining the agreement and the level of awareness of the professionals to apply the correct conversion rate.

In the Netherlands, bank and large retailers can be frontloaded via CITs at their own request as of 
3 September. So far, 125 million euro banknotes (more than 25% of the frontloading) and 200 million euro coins (about 15% of the frontloading) have been frontloaded. The smaller retailers, who will get their coins via the temporary euro delivery service, had to order euro banknotes and coins before 1 November for delivery between 27-29 December. After a slow start, the ordering by smaller retailers has been quite successful. Of the estimated maximum of 180.000 – 200.000 retailers that were expected to use this facility, 160.000 retailers have effectively placed an order. It is expected that 20 to 25 thousand additional retailers will place their order between now and the end of the year. The retail sector revealed that there is a lot of interest for the training of sales personnel. According to a survey of the retail sector, this training is taking place on a massive scale at the moment in order to be ready before the sales peak in December. Furthermore, information evenings for retailers had to be organised on a much larger scale because of the large interest of the target group. Most suppliers of POS-terminals expect to finalise the adaptation of POS-terminals by the beginning of December. The adapted POS-terminals will automatically switch from guilder to euro on 1 January at 0.00 hours.

In Austria, at the beginning of November almost 80 % of the whole frontloading volume, around 10,2 billion euro, had been distributed to the banking sector. Dual display of prices, which is compulsory from the beginning of October, has been functioning well.
In Portugal, a major initiative involving small retailers and representatives of restaurants will take place in December. It will be organised in collaboration with IAPMEI (the organisation of SME) and local associations of Commerce and Industry. It will be carried out through seminars and training sessions and will involve visits to over 20 000 visits to commercial sites. The programme aims at reaching at least 50% of small retailers and restaurants.

ANNEX IV

Preparation of consumers and particular groups-dual display of prices

In Greece, the National Social Security Organisation has sent a brochure to the pensioners which contains practical information about the circulation of euro banknotes and coins and the payments in euro.

In France, use of dual display of prices had increased by the end of October. It is currently applied in 99,3% (99% in August) of large supermarkets, 95% (up from of 94,8% in August) for supermarkets and 72% (55% in August) for other retailers.

In Ireland, 24 trade associations with a combined membership of over 8,000 have signed up to the National Code on Euro Changeover. 362 individual retailers covering almost 2,200 outlets have also signed up to the National Code. The Office of the Director of Consumer Affairs (ODCA) has approved five sectoral codes, which to date cover almost 4,000 outlets. Fieldwork on a major countrywide survey has been completed by the ODCA. This survey was to check compliance by subscribers with the commitments under the National Code and approved sectoral codes. The results will be published by end November. The third and final phase of ODCA advertising commenced in mid November and will continue to mid December. It will include reminder ads in national and regional press as well as TV ads advising consumers to “look out for the logo that looks out for you”. The ECBI leaflet, ‘The Euro - Are You Ready for the Changeover’, has been translated into eleven languages and is being distributed to foreign nationals through a range of organisations including reception centres for asylum seekers and voluntary bodies representing refugees. A series of regional euro awareness events, run by the ECBI in conjunction with the Department of Social, Community and Family Affairs, were held during October and November. The Department is also continuing to send out information to social welfare customers. ‘Euro Facile’ (Euro Made Easy) materials from the European Commission were delivered to the ECBI in late October and have been distributed to organisations involved in training and other euro projects. Training and familiarisation events continue to be held by organisations representing people with special needs (e.g. blind people, deaf people). An adult literacy series on national TV will shortly feature a euro programme; such a programme has already been run on national radio. Information activities for low-awareness and special needs groups are continuing under the ECBI’s programme of part-funding for NGOs. The Irish Bankers Federation, in conjunction with the ECBI, is circulating a euro information pack to all schools.

In Italy a day (16 November) was dedicated to euro training and information aimed at vulnerable people in co-ordination with specific association of disabled and mentally retarded people. The training model envisages training a relatively small number of persons, who will in turn be able to inform and train other groups of vulnerable persons (peer training). Widespread distribution of "Euro made easy" materials was carried out. 

In Luxembourg, the euro unit of the Ministry of Finance is offering conferences along with sessions, for the training of specialised trainers for vulnerable people organised by the Ministry of Family and Social Solidarity 

In the Netherlands, the parties that signed the dual display of prices agreement have recently examined the observance of the agreement. The results were encouraging. The dual display of prices is now applied by 85% of the retailers. At the end of 2001 this number is expected to rise to 90%. The dual display of prices will continue until the end of the dual circulation period. There are a few incidents where incorrect conversion is reported. 

In Portugal, dual display is mandatory since 10 October. The General Inspection of Economic Activities (IGAE) has carried out general controls twice in October and November. Results from the first inspection revealed that 75% were applying dual display of prices and 1% were using an incorrect conversion rate. At the November inspection, up to 85% were using dual display of prices and none were found using incorrect conversion rates.
ANNEX V

Government plans and related information; state as of 28 November 2001

New information in Italics

ELEMENTS OF THE NATIONAL CASH CHANGEOVER PLANS (1/3)


Frontloading fin. institutions
Sub-frontloading 
cash-in-transit/retailers
Frontloading coins to public
Euro coin kits for the retailers
Euro coin kits for the public
End-date of legal tender 
Exch. at banks after legal tender 
Redemption *** after legal tender

Belgium
Coins: 1/9/2001 Notes: from 12 November. 2001
CIT: 1/9/2001 Retailers : 1/12/2001
15/12/2001 
867 600 kits with 525 coins for a value of 240 €
5.5 million kits with 29 coins for a value of €12.40 equivalent to 500 BEF
28/2/2002, midnight 
31/12/2002
Notes: indefinitely
Coins: end‑2004

Germany
1/9/ 2001
1 /9/2001
17/12/2001
Upon agreement between banks and retailers
53.5 million kits containing 20 coins, 20 DEM (10.23 €)
31/12/2001**
At least until 28/2/2002. Effort for flexibility thereafter.
Indefinitely 

Greece
1/10/ 2001
Notes: 1/12/2001 (€5, €10)
Coins: 1/11/2001
17/12/2001
Coin kits will contain €147. Quantities are still being decided on.
3 million containing 45 coins kits for a value of € 14.67 (5000 GRD).
28/2/2002
Positive; period to be defined
Notes: Until 1/03//2012
Coins: Until 1/03/2004

Spain
1/9/2001
Large retailers 1/9/2001 Small retailers: 1 Dec 2001
15/12/2001
2 million kits containing 123 coins to a value of ESP 5,060 (€ 30.41)
23 million kits containing 43 coins, 2000 ptas (12.02 €)
28/2/2002
30/6/2002
Notes and coins: indefinitely

France
Coins: 1/9/ 2001.
Notes: 1/12/2001
CIT: 1/9/2001 coins CIT: 1/12/01 notes
Retailers: 1/12/01
14/12/2001
1.5 million kits with 640 coins (222 €). Two rolls of coins for each denomination. 
53 million kits containing 40 coins, 100 FF (15.25 €)
17/2/2002 midnight
30/6/2002
Notes : Until 17/02/2012
Coins :Until 17/02/2005

Ireland
Coins: 1/9/ 2001
Notes 1/11/01
Notes: 15/11/2001.
Coins 1/9/01
14/12/2001
165 000 coin kits each with 
€ 253
1 million kits containing 19 coins to a value of IEP 5 (€6.35).
9/2/2002 midnight
For a period not yet specified
Indefinitely 

Italy
Banks and post offices: 
Notes: 1/11/2001.
Coins : 1/9/2001
Retailers:
 Notes: 1/12/2001 
Coins: 1/10/2001
Small retailers:
notes and coins 15/12/2001 CIT: no frontloading
15/12/2001
1.2 million kits composed of 22 rolls containing 960 coins €315
30 million kits with 53 coins for a face value of €12.91
28/2/2002
Banks will make the decision in February 2002.
notes and coins:
Until 01/03/2012

Luxembourg
Notes and coins (banks and post offices):1/9/ 2001
1 /9/2001
15/12/2001
50 000 kits composed of 8 rolls for a face value of  €111
600 000 kits with 29 coins for a value of €12.40 (500 LUF)
28/2/2002
30/6/2002
Notes: indefinitely 
Coins: end‑2004

Netherlands 
Notes and coins: 1/12/2001. Banks can get banknotes and coins earlier, on demand.
Large retailers: notes and coins 1/12/2001. 
Small retailers: notes 17/12/01 coins 27/12/01
For training purposes small quantities in October.
Retailers can request earlier sub-frontloading.
14/12/2001 
1.6 million high denomination kits composed of 2 rolls of each denomination except 1 and 2 cents for face value €219; 
400 000 low denomination kits with 10 rolls of 1 and 2 cents for face value of € 15.
16 million free kits with 8 coins for face value 3.88 € destined to all citizens above 6 years; selling of 9 million kits with 32 coins for face value € 11.34 (25 NLG).
28/1/2002 at 0.00 hours
31/12/ 2002 (banks may charge for the exchange as from 1/4/ 2002)
Notes until 1/01/2032
coins until 1/01/2007

Austria
Notes and coins : 1/9/2001
1/9/2001
17/12/2001
670 000 kits 145.34 €  (2000 ATS) 
5.5 million kits containing 33 coins for  €14.53 (200ATS) 
28/2/2002
To be decided individually by banks after 28/2/2002
Indefinitely 

Portugal
Coins: 1/9/2001. Notes : 1/10/2001
Retailers:1/12/2001
17/12/2001
150 000 kits for face value of 
€ 250 *
1 million kits for  € 10 *
28/2/2002
30/6/2002
Notes: Until 30/12/2022
Coins  Until 30/12/2002

Finland
Notes and coins : 1/9/2001
CIT, coins and notes 1/9/2001. Retailers: beg. December 2001
15/12/2001
150 000 kits for a value of €168
500 000 kits with 8 coins for € 3.88
28/2/2002
To be decided individually by banks
Notes and coins:
Until 29/01/2012

*preliminary information. **In line with the “Joint declaration” the use of DM banknotes and coins is allowed at least until 28/2/2002 *** At central banks

ELEMENTS OF THE NATIONAL CASH CHANGEOVER PLANS (2/3)


Start of early changeover of bank accounts*
Early changeover of main utilities bills
Early changeover  of public procurements
Early changeover of civil servant’s wages

Belgium
July 2001
July 2001



Germany
July 2001




Greece
October 2001

Public procurement in € for 2001. Public agencies urged to prepare contracts in €.


Spain
15 September 2001
15 September 2001

July: dual display on wage slips. From 15 September in euro only.

Spain
15 September 2001
15 September 2001

July: dual display on wage slips. From 15 September in euro only.

France
July 2001
January-July 2001
July 2000
July 2001

Ireland
No (except on request)
No
Tender in euro already encouraged.
Payroll conversion by Department from mid-year, though payment will normally remain in IEP to end-year. 

Italy
As of the end of September bank accounts can be denominated in euro without request of the customers (they can keep the denomination in lira, but only on request of customers).
July 2001
To be decided by each Administration
As of October 2001 pay slips display amounts in euro, giving the lira equivalent for the final amount only

Luxembourg
July 2001
Autumn 2001; details only in euro; dual display for total amount
Recommendation to all Ministries and public admin. to use the euro for public procurement
Pay slips show total amount in national currency unit and in euro

Netherlands 
September2001 for some banks
No
For contracts continuing beyond 1.1.2001 advice to establish contract in euro
No

Austria
July 2001
No

No

Portugal
July 2001
October 2001
December 2001
As soon as possible. In February 2001, 60% of total are already in euro.

Finland
October 2001




*Information derived from the Commission’s survey of banks 

ELEMENTS OF THE NATIONAL CASH CHANGEOVER PLANS (3/3)

Piggy coins operations
Arrangements for banks’ opening hours on 1 January.
Arrangements for banks’ opening hours 31/12/01 and other days
ATM conversion on first day (%)*
ATM converted first week (%)*
Denominations of notes at ATMs
Free-of-charge ** exchange by banks 
Withdrawal of national coins

Belgium
15 October – 15 December 2001 at least
Closed
Open
Almost 100%
100%
€  (5), 20, 50
No limit for :notes until 28/2/02; note-coin by deposit until 31/12/02
By banks under control of BNB and Belgium Mint

Germany
May-September/ October 2001
All banks will be open on 1 January for retailers and corporate clients.
Administrative acts were issued to modify legal working hours between 17 Dec and 25 Jan; between 25 and 28 Feb. Allow work on 30 Dec, Jan, 6 and 13 Jan. 
Closed
Almost 100%
100%
€ 5, 10, 20, 50 mostly
Subject to each bank's decision.  Some banks have already declared they will not charge exchange of legacy currency.
By banks. Storage in spec. BBK facilities

Greece
31 October 2001
No decisions taken
Closed
About 75%
About 100%
€ 20, 50 mostly
No limit
Through BoG and Treasury branches.

Spain
Under study 
1000 bank branches open between 11 am- 2 pm.

Committed to lengthen opening time in the first weeks of January
Open 
Almost 95%
Almost 100%
€ 10, 20, 50 or € 20, 50
 €5 at selected ATMs
No limit until 30/6/2002
Following the same procedure used for the distribution of € coins.

France
Under examination
Closed
Open
85%
100%
€10 and 20 mostly
No limit  
Standardised packing for retailers; storage BdF

Ireland
December 2000; also in Spring and Autumn 2001
Closed
Banks will decide individually on the level of service to provide to customers.
About 80%
100%
€ 10 and 20 predominantly
Up to an overall total of at least 500 IEP per individual.
Through the banking system.

Italy
During the remainder of 2001 and dual circulation period special charity initiatives will be undertaken to encourage the public to hand over unused lira coins.
Closed
A law has been passed to establish the closure of banks and postal system on 31 December 2001. Banking services of the postal system also closed on 29 December 2001.
More than 90% 
More than 90%
€ 50 and 10 or  € 20 and 10
Recommended  € 500.

No limit on one day notice 
By banks through the postal system

Luxembourg
September 2001-February 2002
1 January 2002 banks will open between 2.00 and 5.00 p.m.
Closed
Almost 100 %
100%
€ 20 and 50; 
€ 5 and €10 in selected ATM.
Free for clients; free for non-clients within a limit fixed by each bank.
By banks under BCL control 

Netherlands 
October- November 2001
Banks open in the afternoon (for retailers only), to enable them to collect the euro notes ordered in advance
Open (for cash transactions). Lengthening of opening hours is envisaged around the days of 
31 December and 1 January.
Almost 100% 
100%
€ 5, 10, 20, 50
No limit until 1/4/ 2002;  exchange via bank account
By banks and NCB. Retailers can use a free collection service. With a phone call the guilder coins will be collected within 3 days at the shop premises

Austria
September-October
Commercial banks. Open for retailers, tourism enterprises etc., depending on prior agreements
Open
Almost 100%
100%
€ 10 and 100
Indoor dispensers will supply other denominations.
Recommended ATS 50 000 
By banks and CIT under control of the OeNB and the Mint

Portugal
January 2002
Under discussion.
Open 
54%
100%
€ 5, 10, 20, 50
Free for clients
Storage in special facilities

Finland

Closed
Banks will decide individually on the level of service to provide to customers
About 25%
About 80%
€ 20 and 50
No limit
Storage in special facilities

*Information derived from the Commission’s survey of banks **For clients
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